DYNAFORCE =4
ewe”ness in motion D O N e “

A Quarterly Newsletter for Dynaforce Group Associates

April 2010

Chairmands Message

Hi Team

The first quarter of 2010 was an exhilarating time for us and | am just glad that our team is fit enough to handle the
pace. It started with a bang when we were awarded our largest hotel contract for fithess equipment in this region.
It was for the massive and high profile Marina Bay Sands Integrated Resorts in Singapore. Thankfully, they were
convinced that our exquisite and innovative Technogym equipment is a good fit for their unique resort concept.

We also had colleagues traversing the world these last few months. One team travelled to USA to man our booth at
the IHRSA convention, which is the largest fithess show in the world. Another team went to Europe for the
Technogym gl obal di stributords meeting and they <car
tremendous potential for our company. After 20 years in this business, | can now confidently say that we are finally
and firmly in the spa business with the Starpool products. Annie and | have also made countless trips to the region
and if we see another plane, it will be too soon. So, as | am writing this, Annie is on a much needdda2y 0 Ge n u
Happiness Retreatod at the Phuket I nternational Acad

exercise and proper nutrition, we also need to rest and take care of our souls.

We have also been busy in Singapore where | was a featured speaker at the Ageing Asia Investment Forum and was
also a guest on the local 93.8FM Living Room talk show to speak about our new Famili Club. Dynaforce was also a
Gold Sponsor for the 50+ Expo, organized by the government, and targeting active agers in Singapore. We fully
intend to reach out to help more and more people in our community to keep fit, especially the heartlanders who
may not be able to afford the fees charged by the traditional gyms. We need to do this as part of our corporate
social responsibility.

Interestingly, this month alone, we had two billionaires walk into our Singapore showroom to buy fithess equipment.
Both were expats who have settled in Singapore. One from Indonesia and the other from India. They both loved
the | ook and feel of our equi pment . Actually the f
Technogymbé. |l sndt it great to be in a business where
value, tell you that you have something they want? Thank God for keeping us in this business and allowing us to
help everyone, rich or poor alike, to keep fit.

Jimmie Lee
Chairman



CEOO0Os Message

Time goes by really fast since we started our journey with Technogym. Our company is now already it thead of
working with Technogym. We started 2010 very well. So much positive things are happening this year. | am so
excited and | ook forward to materializing each and e

This year we will introduce another new exciting designer product made in Italy called Starpool who is the expert in
making Steam, Sauna, Spa Chair, Table and Skincare products. Starpool will open doors for us into the massive
spa market in this region. They will indeed bring our business to a higher level and make our offerings more
complete as a wellness company.

In February, | had a pleasure to visit Starpool together with Jimmie and Rick. We had a wonderful emotional spa
experience at the Starpool showroom in the beautiful Dolomites section of the Italian Alps. The day ended with an
evening filled with Ferrari Sparkling Wine and exquisite local delicacies. We fell in love with Starpool and decided
right away to place an order for the show lounge at our new office which will be ready in June.

Before I end my message, I would |ike to share God?os
with Jimmie, Armando, Shaun and his wife Lisa.

<
~

3sing Churche
t “Berkat Bagil Bang

1. Faithis a battle and we must have active faith to grow strong.

2. Your faith in God will not determine your love for God. When you trust God, faith will grow more. Love will
grow. When love is right, faith will be right.

3. 1ltdéds not how big your faith is, but how |l ong your

Praise the Lord for his faithfulness, love, grace, mercy and healing!
Have a faithful month ahead!

Love
Annie



Dynaforce Club

Another First for Dynaforce International

Our very firstFamili Clubopened on Sunday 7 March 2010. Months and
weeks of preparation finally took centre stage as our 3G club was officiaf
launched by Mayor Teo Ser Luck, MP for Pasir-Risnggol GRC and Advisa
to Pasir RisPunggol GROs.

The day was filled with activities for everyone. For the kids we had a bounc
castle, Wii games, art competition, candy floss and balloons for all. As for t
parents and grandparents they enjoyed themselves with our outdoor game
easyline circuits, healthy cooking demos and especially the free health scree
ing. Not forgetting our Concept 2 rowing station that was an instant hit wit\
the young and old as they competed with each other in the racing applicatior

to unwind after all the physical activities which was accompanied by the luck =
draw and a sumptuous buffet.

The media such as Channel News Asia, LianHe ZaoBao, NTUC Media
Ageless online were there to cover the event.

Our objective of bringing together young and old in a safe environment whe
they can spend their time effortlessly increasing their health and fitness leve
was definitely achieved. We plan to roll out many more outlets across tt.c
island and help our society bond together in fun filled
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Dynaforce is HPBO6s official s er vScheduleforTotal Fitdverkoutf o r
at United Square , Jurong Point and Bishan Junction 8.

Calling all Dynaforce Singapore Staff! United Square (Monday 6.30 pm)
Come join us and give us support by participating in our TotalFit Workout which is a
combination of community aerobi cBREEDN dyrgng Pdint WWednhesBlayl7pm) Ni N ¢
Please invite your friends and family members to participate too.
Contact Shahrin Bin Ahmat for more details. Junction 8 (Friday 6.30 pm)



E Dynaforce Malaysia

A NEW HOME FOR DYNAFORCE MALAYSIA

When | first joined Dynaforce, one of the priorities was the need for us to relocate our showroom and office to a
new and more exclusive neighborhood.

This would help position and further establish Dynaforce as an exclusive brand which markets luxury goods and
services for the wellness industry.

Fast forward 12 months later and here we are in our new office and showroom with the paint and varnish hardly
having time to set in. Despite the challenges faced along the way, our team managed to pull this through which is
indeed a remarkable achievement given the short time frame and given the economic climate and the cloud of
uncertainty in 2009.

Relocating to a new and exclusive postcode is only the tip of the iceberg. It is the first step towards moving up the
value chain. The real work is about to begin. And boy is there a lot more work to be done.

Apart from the tangible improvements which we have made, what would clearly set us apart from our competitors
would have to be the quality of our products and services offered. And all this begins with changing our mindset
and approach towards fulfilling the needs of our customers. The playing field is changing as we speak and quality is
what our customers want and expect. I f we dondt take

What was the first impression of the last customer who walked into our showroom? Did someone welcome him or
her? Was the Sales Consultant or staff well groomed and dressed smart? Were the premises clean? Was the
equipment in good condition? Was everyone courteous and friendly?

Quality is something we should all strive for. Unfortunately this mentality can be trained but never forced. Initiative
and pride are both fundamental and key ingredients towards quality. They go hand in hand and are worth its weight
in gold. Having the initiative to help and do great work and ultimately taking pride in delivering the best is what the
game is all about.

I am confident that the best is yet to come. Our new home will create the impetus for the future of Dynaforce in
Malaysia. And with this | would like to take this opportunity to share some pictures of our new premises which is
al most complete except for the need for some minor t

Our new home is now open for business. Welcome to Dynaforce in Bangsar!
Cheers

Edgar Ng
Country Manager
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