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Chairmands Message

Hi Team,

tes

The last three months has been rather exciting for us. There are positive signs that the market has bottomed out and
several projects which had been put on hold are now back on track. We also received another boost when our CEO Annie

was selected as a Most Promising Entrepreneur by Enterprise Asia. It just validates what we have been doing
differentiate ourselves from the competition.

to

September was a memorable month because many of you from our 4 regional offices gathered here in Singapore for pur
20t anniversary Passion Ball. It was a thrill for me to see all of us together having fun in group workouts, team games and

just bonding with each other. Nostalgia was in the air, especially for those of you who have been with us for more than

10

years. You will see pictures of the Passion Ball showing all you good looking guys and gals in this edition of the newsletter

To highlight our 2@ anniversary year, we are also launching a charity event called the Dynaforce EZ Circuit Marath
challenge on Oct 1@ at Tampines. This 12 hour marathon is open to the public and participants can donate money fq
charity. Dynaforce will also donate $2 for each participant over the age of 50 years old. All money raised will go to
Straits Times School Children Pocket Money Fund. We hope to hold a similar event annually as our small contributio
society.

For the rest of this year, we will be busy planning to launch more gyms in Singapore. This is in line with our missio
making fitness available to more people to give them a better quality of life. To help us in this, we have enlisted help fr
two teams, one from The National University of Singapore and the other from the Singapore Management University. T
will independently provide consultancy service to us for this project. Hopefully we will be ready to roll out a viable progr
by early next year.

In spite of the economic crisis, we have managed to remain profitable and our cash flow is still strérejrong enough for
us to buy a new office without having to take a loan from any bank. By the third quarter of next year we should be ablg
move into a spanking new office. So we have much to look forward to and much to be thankful to the Almighty for. On

part, |l etds stay focused on the mission at hand and W
continuing support and contribution.

Jimmie Lee, Chairman
Dynaforce International Pte Ltd
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&= Dynaforce Malaysia

More Prestigious Customers for Dynaforce Malaysia
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MONT' KIARA, KUALA LUMPUR

KENBANGSAR

KUALA LUMPUR

Malaysia’s 1% recipient
BCA GREEN MARK
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With the success of our marketing activities during the first half of the year, our service teams were kept busy as
we successfully installed and commissioned our Technogym equipment in two more prestigious projects in the Klang Vallg
They include ZEHN Bukit Pantai, a luxurious Highd condominium situated in Bangsar, nestled within the serene
surroundings of Bukit Pantai, home to professionals from every sector and an enclave for Kuala Lumpur's most affluent.
Designed by well known architect BEP Architect, landscaped by Karl Princic and developed by Juta Asia Properties in
collaboration with Capita Land Financial.

The other development is The Tiffany byZén Condo, situated in the exclusive and exciting Mont Kiara which is developed K
the renowned Ireka Land. This project boasts of quality and luxury and has appealed and attracted many celebrity buyers
as Singapor e 0 s FameVdongaMataysip's Raimce df Bashiobato' Bernard Chandran, Famous Shoe
Designer Dato' Jimmy Choo, TV Statephanie Chai and even members of the Malaysian Royal Family.

The most exciting project of course has to be the clinching of Ken Bangsar, a High End Condo situated in one of the most

development in Malaysia who has been awarded the covet&teen Mark Gold PLUS Awaxdf i nal Certi fi c
Building and Construction Authority which has set the highest standards for environmental friendly buildings.

Our focus on building the condo business is bearing fruit as we see our growth in this sector increasing by 50% from last
and we are confident that this momentum will continue with our new and energized Dynaforce Team in Malaysia.

Cheerseé.
Edgar Ng, Country Manager, Malaysia

prestigious neighbourhoods in Malaysia. What makes this project special is that Dynaforce will be part of the first ever €ond
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E Dynaforce Thailand

Light Commercial Rocks!

Many 5 and 6 star hotels and resorts in Thailand are already convinced of the benefits of furnishing their fitness centdrs
with innovative and exquisite products from Technogym. But Thai residential condos and service apartments are still

lagging in grasping the importance of having a WOW type gym equipped with cutting edge equipment. Many still consjider
a gym as something they must include in their property because it is specified by the designer and not necessary as a
powerful marketing tool for their property.

Cross Forma, Bike Forma and Excite Jogl&tMeridian Chiangmai Excite Jog, Cross Forma, Unica at
Tab Kaak resort, Krabi

Knowing this, DFTH now has the mission of educating the housing market on the importance of investing in quality
fitness centers. We have made it our priority to go out and meet with the property owners and giving them qur
presentation, emphasizing on the integrity and powerful marketing appeal of our products and services. Although some
are receptive and already have basic awareness of our superb products, budget constraint is still the major obstacle we
encounter in the housing industry. Therefore, our light commercial line of products is the perfect solution for many |of
these budgetconscious clients.

A combination of our affordable commercial grade treadmills such as Jog Excite and our light commercial cardio such as
Cross Forma, Bike, or Recline, plus muftinctional equipment such as Unica has allowed us to deliver a comprehensiv
quality gym for under a million baht (S$42,000). Recently, we have also seen smaller luxurious island and mourtiai@

resorts furnishing their fitness centers with our light commercial products, and are extremely happy with the quality th
provide.
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Therefore, we at DFTH would like to ask our friends and colleagues from other DF branches to help us build a stronger
reference base for our light commercial line by sharing your success stories with us. This way, we can all win projects on
all levels in the market.

FIGHT! FIGHT! FIGHT!
Sirb Klaewtanong, Country Manager, Thailand
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5 Dynaforce Indonesia

Dear Fellow Dynamites, it is a pleasure for me to write this article as it is used to
done by Ronald White.

As some of you may already know, Ron will be moving to Bali in October and
support Dynaforce there, while also undertaking a new project on his own to set
a personal training studio.

Also we have a new addition to the team in Indonesia Mr. Armando who is our 1
Wellness Project Manager. Armando has a background in sales and operations
was a top sales person at Golds Gym and Celebrity Fitness. | am sure he will
great asset to DF Indonesia. o

As for myself | am very honored that | have been entrusted to oversee the operation and sales in Indonesia by Mr. Jimmije and
Ms. Annie.

With the end of the Idul Fitri Holiday, we are seeing business stirring up again. We are pumped up and looking forward for
more upcoming projects in the Residential and Hospitality areas. Here is some Happy news from our Admin department.
Febry will be a mother soon!

Finally, our team really enjoyed the camaraderie and family spirit at the recent Passion Event in Singapore. Hope to seadlyou
again in the next D&D night. Sampai Jumpa.

Shaun Ferdinand Jack T, Wellness Project Manager, Indonesia

Dynaforce Singapore (Club)
@ D’Club

wellness in motion

New Direction, New Look

=

Many of us who have been with our company for the last decade will be very familiar with our clubs known as FHRkss
This name has been with us through thick and thin and has brought us to many levels of recognition. As with everything in
LIFE, change was needed. Gone are the days of sweaty gyms with muscle bound men heaving heavy loads.

The Era of Wellness is here which incorporates mental, emotional and spiritual well being coupled with a healthy and fit
body.

streamlined to meet the demands of the community. All of our staff have been retrained to face these challenggs.
| believe this will bring us to a new level of excellence.

We are happy to announce that we have been picked by DBS, one of the top 3 banks in Singapore, to set up and manage
their new corporate gym in the Changi Business Park. We won this project because we offered the best option|for
wellness for their thousands of employees.

We are also currently focusing on opening a gym that will bring grandparents, parents and their children together. Befpre
the end of the year we intend to launch our first Family Gym in the heartlands of Singapore. As our CEO has said,| our
dream is to partner with government bodies to help more people keep fit and enjoy a good quality of life into their silver
years. So we are now developing a business model that| wi

Blaise Jude Ong, Assistant General Manager, Club Management

D6Club is our answer to this calling. We have rebrapnded
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Dynaforce Singapore (Sales)

Dynaforce Singapore continues to chug along. In spite of the recent economic slowdown, there are still prestigious projedts
to be had. Here are some pictures of the new gym at tiRan Pacific Hotel in SingaporeThis is the second Pan Pacific
property in Singapore we have equippedThe first was the Pan Pacific Residence which is one of the most prestigious ser
viced apartment in the heart of the Orchard Road shopping area.

In the last quarter of this year we are looking for- .

ward to launch two awesome products which will
revolutionalize the fitness industry in this region.
The first is the innovative Vario from Technogym
This machine combines the movement of the
stepper, the cross trainer and the treadmill and is

i mpact fr eédaveforleer gyma n

The other piece of innovative equipment is the Concept2 Skig. Concept2 has literally
turned the rowing industry on its head by hanging its famous rowing machine vertically on a
wall. With clever engineering, it has created the Skrg which simulates a skiing action on
what is a very space saving machine. It has already won rave reviews from users in USA and

now we will be able to enjoy it in Asia.

Being able to offer our customers unique and cutting edge equipment has always helped to
set us apart from the competition. We are indeed fortunate to partner such world leaders as
Technogym and Concept 2.

Leroy Reginald, Wellness Project Manager, Singapore
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Dynaforce Singapore (Reach)

Special Church Trip to Myanmé&iSeptember 2009

Once again Jimmie and | were so blessed to be part of another church trip. It made us mindful that we have so much
to be thankful for and to not take things for granted.

This is our first visit to this country and it was an eye opener. The country is much less developed than Cambodia an
life is tougher in the villages. It was such a privilege for us to visit the village and to enjoy the fellowship of the $ocal
It definitely made a deep i mpact on us. God6s presgegnce

o

Giving Thanks

Sunday afternoon with the children

Annie Sun, CEO
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P Dynaforce Singapore (Care)

HARI RAYA COMMUNITY PROJECT

The event was held together with the Intergeneration Fruit Fiesta Community ’ ,
Day and the Guest Of Honour was Mr. Teo Ser LdckP for Pasir Ri$ Punggol Dyn;force‘t/ea; with Mr Te Ser Luck
GRC.

The event kicked off at 9.30 am with a presentation of hampers and Fairprice
vouchers to the Malay families by Mr. Teo, followed by other activities like the
free hair cut, free foot massage, and free spread of tropical fruits organised by
the GROs.

Our Dynaforce Team in attendance was all eager to bring the needy children

with their parents for the shopping spree. At 11.00 am all of us boarded the

coach which brought us to the Tanjong Katong Complex. Once arrived at thg.¢o,e boarding the bus for the shopping tri
location, it was a joy to see the children all delighted to choose their favourite

o0Baju Kurongo6 or o0Baju Kebayadé, a malay traditional C
Season. Their parents were also excited, helping their children to try on the new
clothing.

By 2.00 pm, all the children and parents were pleased with what they had

bought. The coach arrived and all of us left the mall to send the families home.

These families were very touched by Dynaforceds gener
thanked us all for being there for them.

After the shopping trip

RAMADAN BREAK FAST 09.09.09

We had another special occasion on the very special date of 09.09.09, for the breaking of the fasting dinner held at t
new outlet of Hajjah Maimunah Restaurant at Bencoolen Street. Hajjah Maimunah Restaurant is a Muslim restaurs
famous for their ONasi Padangdé spread. Their first T
Mosque, The Sultan Mosque, is located. Their next branch was at Joo Chiat Street, where they served buffet spreag
every Ramadan but unfortunately this outlet was under renovation for upgrading.

We finally settled for the one at Bencoolen Street. Dynaforce Muslim staff from service side, logistics and sales gathe
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with our Chairman, Jimmie Lee and CEO Annie Sun for the break fast dinner. We had a malay traditional food spread

consisting of tahu telor, beef rendang, barbaque chicken with black sauce, barbaque stingray, sambal goreng , vegetah
and white rice. At 7.09 pm, the call for the br eakiadlg

After the meal, we had a little chat and everyone enjoyed the food. At the end, it was worth a break fast because we re
finished up the food. We left the place at about 9.00 pm.

Pauzi Kudzi, Customer Care Manage
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